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Survey #

1. Overall, you purchased from Professional Hearing Services?
(The term 'Neutral' indicates you are neither satisfied or dissatisfied)

Very Dissatisfied Dissatisfied Neutral Satisfied Very Satisfied

2. Please of your hearing device. (The term 'Neutral' indicates you are neither satisfied or dissatisfied)

Very Dissatisfied Dissatisfied Neutral Satisfied Very Satisfied

Overall fit/comfort

Not visible to others

Ease of changing battery

Length of battery life

Clearness of tone and sound

Lack of whistling/feedback/buzzing

Ease of adjusting volume

Reliability of hearing device

Improvement to your hearing

Use in noisy situations

On going expense (hearing aid)

Value (performance vs money spent)

Natural sounding

Ability to tell locations of sound

Frequency of cleaning required

Warranty on the hearing aid(s)

Packaging of the hearing aid(s)

The sound of your own voice

Ability to hear soft sounds

Comfort with loud sounds

Professional Hearing Services 2011
You may also take this survey online:

https://www.surveymonkey.com/s/kasewurmsurvey

Figure 1. A patient satisfaction survey used by Dr. Gyl Kasewurm. Reprinted with permission.

Patient Satisfaction Survey



 AUDIOLOGY PRACTICES  VOL. 3, NO. 3    37    

More on patient surveys from the AP Editor

A well constructed survey is a great way to gather actionable 

information about your practice. Low scores (Very Dissatis-

fied, Dissatisfied or Neutral on Dr. Kasewurm’s survey) would 

be a red flag for a very unhappy patient that would likely 

trigger a call from you to resolve the problem. Research has 

shown that a “neutral” rating is just as likely to be upset or 

unhappy as someone giving you a rating of “extremely dissat-

isfied”. Fortunately, relative to many other businesses we don’t 

see that many patients, therefore, it is feasible to place a phone 

call to patients giving you a low score, if they choose to pro-

vide their name.  Even if patients do not provide a name, this 

information is very valuable. By collecting and analyzing data 

on a representative sample of patients (that is, about 25 to 30 

surveys collected every 90 days), you can identify some ser-

vice trends in your practice. Armed with survey data, you can 

make better decisions about how to improve service delivery 

in your practice. 

On the flip side, it’s also valuable to gather and analyze posi-

tive (i.e., Satisfied or Very Satisfied) findings from a survey. 

Using Dr. Kasewurm’s survey, we can be fairly certain that 

someone checking the “very satisfied” box on the majority of 

questions is a promoter of your practice. It may be worth your 

time to talk to the promoters of your practice to find out what 

they love about it, so you can replicate their office experience 

with more patients. 

In this age of evidence-based practice, audiologists must 

embrace quality assurance programs that place patients in the 

center of decision making processes. Implementing a patient 

satisfaction survey is a necessity. Of course, there are many 

details that need to be addressed, such as how you plan to get 

the survey in the hands of your patients, along what point in 

the patient journey you plan to survey them and how often 

you plan to analyze the data you collect. I’ve been involved 

with patient satisfaction programs for several years and 

would be happy to address specific questions any of our AP 

readers may have. 

Regardless of the details, you simply need to start. No matter 

how you look at it, routinely surveying your patients between 

one and six months post fitting is a great way to better under-

stand how your practice is perceived by it’s most precious 

resource – patients. It all starts by getting a survey in their 

hands.  

3. Please in which you are using your current hearing devices.
(The term 'Neutral' indicates you are neither satisfied or dissatisfied)

Very Dissatisfied Dissatisfied Neutral Satisfied Very Satisfied

Conversation with one person

In small groups

Outdoors

In large groups

At a concert/movie

In a place of worship

Watching TV

In a restaurant

Riding in a car

On the telephone

On a cell phone

Listening to music

Work place

Leisure activities

4. Please that you experienced at Professional Hearing Services.
(The term 'Neutral' indicates you are neither satisfied or dissatisfied)

Very Dissatisfied Dissatisfied Neutral Satisfied Very Satisfied

Professionalism of dispenser

Dispenser's knowledge of hearing aids

Explanation on use and care of your
hearing aids

Explanation of what to expect from
your hearing aids

Quality of service during hearing aid
fitting period

Quality of service after purchase

Professional Hearing Services 2011
You may also take this survey online:

https://www.surveymonkey.com/s/kasewurmsurvey
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5. How likely is it that you would to a friend or colleague?
(The term 'Neutral' indicates you are neither likely or unlikely to recommend)

Very Unlikely Unlikely Neutral Likely Very Likely

6. How likely is it that you would to a friend or colleague?
(The term 'Neutral' indicates you are neither likely or unlikely to recommend)

Very Unlikely Unlikely Neutral Likely Very Likelye y U e y y y y y

7. Do you have any other comments you would like to share with us?

Professional Hearing Services 2011
You may also take this survey online:

https://www.surveymonkey.com/s/kasewurmsurvey
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